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BIG CBS Networks unveils fresh programming 

and future plans for the network
~ 25 hours of fresh programming each week per Channel ~

~ In talks with players for distribution bundles ~

~ Announces next home grown show - India’s Glam Diva ~
~ Readies to launch the BIG CBS HD channel ~
Mumbai, October 12, 2011: BIG CBS Networks Pvt. Ltd., an equal joint venture between Reliance Broadcast Network Limited and CBS Studios International, today announced its new fresh programming line-up and future plans for its Channels. The Network, which went live with 3 channels in a record breaking time of under 6 months, has captured hearts of the discerning Indian audiences and stands as the No. 1 English General Entertainment Network today. 

In keeping with its promise of offering the latest seasons of programming, airing concurrent to the US, the Channel has acquired fresh content from leaders in the international entertainment space like Boman Bridge, Alfred Haber, Bobby Goldstein and Medi-Asia. Offering audiences more than 25 hours of original fresh programming each week, on each channel, the Network offers audiences a further assortment of programming, and advertisers, the best platform to partner with for their brands. 
Speaking on the occasion, Mr. Nikhil Mirchandani, Business Head, Television Channels, Reliance Broadcast Network Ltd. said, “We are very pleased with the way the Channels have shaped and delivered. The Channels have grown the market and we have been able to successfully bridge the existing void in international quality programming that existed. We now enter our next growth phase and are completely equipped with our hand-picked shows that match the tastes and sensibilities of our target audiences.”

The first of the Channels, BIG CBS Prime, stands as a leading television channel amongst urban SEC A, Males and is a force to be reckoned with, with its exciting programming line-up which lives up to its promise of offering the freshest seasons of America’s best programming. Ensuring delivery of high quality entertainment, premiering on the Channel will be airing the Jim Beluchi and Jerry O’Connell hit drama series The Defenders. After the success of season 1, Hawaii 5.0 comes back with a brand new season this quarter. Survivor, South Pacific is also back on demand, with the latest season of the American CBS competitive reality television series. Backed by the success of Bellator, its mixed martial arts program, the Channel now launches Lucha Libre a unique format which sees masked wrestlers fighting free-style, each mask holding a key significance. Beefing up its male engaging programming, the Channel brings successful program formats from BloombergUTV - Aspire and BIG Wheels. Aspire, hosted by Vikram Oza, covers Money, Cars, Gadgets, Watches, Movies, Music, People, Trends and everything that shapes our lives…The show will bring the best of everything that men want…with wit, opinion and oodles of attitude! BIG Wheels on the other hand is tailored to give men an update on one of their favorite subjects, their mean machines and is powered by AutoCar India. The show is hosted by ace rally driver Renuka Kirpalani and AutoCar India editor Hormazd Sorabjee.
BIG CBS Love in keeping with its premium female audience entertainment desires also has a stunning array of programs, offering top class entertainment from the US. Kid Nation, a reality show, where 40 kids will have 40 days to build a new world, a world of their own! These kids spend more than a month without their parents building a town that works, proving that kids truly have a vision to build a better world. Another brand new show, Excused, which premiers on the Channel, highlights a fresh take on dating and is hosted by Iliza Shlesinger. Ensuring audiences get high quality and unique entertainment, conceptualized specifically keeping their requirements in mind, the Channel announces its second Indian property India’s Glam Diva. This show comes close on heels to the finale of the very successful season of India’s Sexiest Bachelor which aired on BIG CBS Prime. In keeping with the health and fitness obsession of women, the Channel launches its radio property Jo Fit Hai Woh Hit Hai with none other than India’s very own fitness expert Simmi Sakhuja. Basis past season performances, the Channel also launches the latest and freshest seasons of Rules of Engagement and Canada’s Next Top Model, followed by New Zealand’s Next Top Model. 
With digitization and HD being the future of entertainment, the BIG CBS Channels are geared to serve superior quality HD content and are in talks with several DTH and cable operators to explore distribution alliances. The network also readies to launch the BIG CBS HD channel with the best of HD content from the CBS library.
The programming strategy of the BIG CBS Network, right since the beginning was to offer Indians home grown shows, tailored to suit local tastes. In keeping with the same, the Channel hosted the very successful season of India’s Sexiest Bachelor and is now scheduled to launch its next BIG locally produced show India’s Glam Diva – where 10 top diva’s of India across the field of glamour, entertainment, business and sports will be compete for the coveted title, judged on the characteristics of mind, body and soul. 

Nikhil further added, “BIG CBS’ programming is in keeping with our endeavour to offer Indians the latest, freshest and hottest content straight from America. Today, audiences have evolved and are looking for more than just soaps and films. The well travelled Indian viewer is always looking for quality content and we continue to bring the best of American television to our viewers here. Also, our effort to give audiences India-grown content has worked excellently for us with the overwhelming response to India’s Sexiest Bachelor. Tracing this success, BIG CBS is now launching the next Indian property, India’s Glam Diva. With this and more shows planned BIG CBS Network is poised to become a network to reckon with.”
About BIG CBS Networks Private Limited:

An equal joint venture between Reliance Broadcast Network Limited (through its subsidiary) and CBS Studios International, BIG CBS Networks is poised to change the way English language television entertainment is served to Indian audiences. The JV has launched 3 English language  Entertainment Channels marking not just RBNL’s, but the Reliance Group’s entry into the television broadcasting space and CBS Corporation’s channel  entry into India. 
The themed channels are targeted at India's fast-growing, upwardly mobile population and are branded BIG CBS PRIME, a premium general entertainment channel, BIG CBS SPARK, India’s first international youth entertainment channel and BIG CBS LOVE, India’s first ever international entertainment channel for the contemporary Indian couple. The channels offer audiences the latest of CBS’s world class and globally successful programming and are available across a network of digital and analog distribution platforms.  
With Reliance Broadcast Network Limited’s prolific multi-media presence and an integrated sales offering, combined with the content muscle of CBS Corporation, BIG CBS stands to make a significant impact in India’s burgeoning entertainment industry.  Reliance Broadcast Network Limited has a multi-media play in the spaces of Radio, Television, Intellectual Property, Out of Home and Television Production, and specializes in creating & executing integrated solutions for clients, across the country. CBS Studios International, the leading supplier of programming to the international television marketplace, is a division of CBS Corporation.
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