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SWEET SWEEP FOR CBS LATE NIGHT

"Late Show with David Letterman" Soars to Best May Sweep in the Metered Markets Since 1996, Up +8% From Last Year

"Late Show" in Closest Competitive Position to "The Tonight Show" in May Since 1995

Nationally, With Three Days Remaining in the May Sweep, "Late Show" Is Up Double Digits in Viewers, Adults 18-49, Adults 25-54 and +9% In Adults 18-34 Versus Last Year

"The Late Late Show with Craig Kilborn" Has Its Highest Rated May Sweep Ever in the Metered Markets

Nationally, "The "Late Late Show with Craig Kilborn" Is Up in Viewers, Adults and Men 18-49 Sweep-to-Date


CBS's LATE SHOW with DAVID LETTERMAN had its highest rated May sweep in the metered markets since 1996 while THE LATE LATE SHOW with CRAIG KILBORN had its best May sweep ever.


In the 56 Nielsen metered markets, LATE SHOW averaged a 4.1/10, up +8% from last May's 3.8/9 (based on a 19-day average as last night's final ratings are delayed due to "Academy of Country Music" overrun).  This is LATE SHOW's best performance in a May sweep in the metered markets since May 1996.


LATE SHOW was just –1.5 rating points behind "The Tonight Show" (4.1/10 vs. 5.6/13), the closest competitive position between the two shows in a May sweep in the metered markets since May 1995, despite NBC's inclusion of the "Tonight Show's" highly rated "Friends" night. 

 

Nationally, with three days remaining in the May sweep, LATE SHOW is up +13% in households (3.4/09 from 3.0/08), +14% in viewers (4.45m from 3.92m), +18% in adults 25-54 (2.0/08 from 1.7/07), +21% in adults 18-49 (1.7/07 from 1.4/06) and +9% in adults 18-34 (1.2/05 from 1.1/05) compared to last May.  

 

For the week ending May 21, 2004, LATE SHOW posted a 3.4/09 in households with an average of 4.55m viewers, up +6% in households (from 3.2/09) and +5% in viewers (from 4.32m) from the same week last year.  LATE SHOW was up +11% in adults 25-54 (2.1/09 from 1.9/08) and +13% in adults 18-49 (1.8/08 from 1.6/07) compared to the same week last year.    

 

(More)

CBS Television...2

On Monday, LATE SHOW topped "The Tonight Show" in adults 25-54 (2.3/10 vs. 2.2/09) and adults 18-49 (2.0/09 vs. 1.9/08) for the second week in a row.  Also on Monday, LATE SHOW topped "The Tonight Show" in adults 18-34 (1.8/08 vs. 1.7/07).  On Thursday, LATE SHOW tied "The Tonight Show" in adults 25-54 (2.5/11, each) while Friday, the programs were tied in both adults 25-54 (2.2/08, each) and adults 18-34 (1.5/07, each).  

  

THE LATE LATE SHOW with CRAIG KILBORN averaged a 1.7/6 in the metered markets (also based on a 19-day average), its best performance in a May sweep since the show premiered in 1999, topping its previous high of 1.6/6. 

Nationally, sweep-to-date, LATE LATE SHOW is up +8% in both households (1.4/06 from 1.3/05) and viewers (1.77m from 1.64m), +14% in adults 18-49 (0.8/05 from 0.7/04), +17% in men 18-49 (0.7/04 from 0.6/04) and even in adults 18-34 (0.6/04).  

 

For the week, THE LATE LATE SHOW with CRAIG KILBORN scored a 1.4/06 in households with 1.78m viewers, up +8% in households (from 1.3/05) and +3% in viewers (from 1.73m) from last year.  

 

 
With the entire program, LATE LATE SHOW topped "Jimmy Kimmel Live" in households (1.4/06 vs. 1.3/04), viewers (1.78m vs. 1.63m), adults 18-49 (0.8/05 vs. 0.7/04) and adults 18-34 (0.7/05 vs. 0.6/03). 

 


Final national May sweep ratings for LATE SHOW and THE LATE LATE SHOW will be available next week.
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